
 
 
 
 
The recent efforts by the FCC to deal with the localism issue are 
commendable but need some clarification. 
 
I fear that the actions of a very few companies have brought negative 
publicity to our entire industry when it is not warranted.  Some of the new 
proposed rules will have the opposite effect of aiding localism and will 
actually force broadcasters to reduce local programming efforts to follow the 
new rules. 
 
As the operator of 7 radio stations in the Charleston, WV market we are 
locally programmed.  For instance, our news talk station originates all but 
three hours of our weekday programming locally.  Our 5 person news staff 
covers the local news and we have a total of over 50 local newscasts a day on 
our group of stations.  Our stations support local charities, local fund raisers, 
local events and local weather emergencies.  We’re the stations that cover the 
elections and inform the community of issues on all sides.  Radio is an 
inherently local medium and most radio broadcasters understand that. 
 
To handicap us with new rules regarding studio locations, manned or 
unmanned studios after hours will do nothing to aid local programming.  We 
do man our studios 24 hours a day, 7 days a week.  That is a choice we make 
because we believe it is best for an operation that includes 7 radio stations.  
But, the technology easily supports stations that choose to run unmanned in 
non critical times.  These new proposed rules will add unnecessary dollars to 
our operating costs and will have an adverse effect on our ability to do local 
programming because we will be spending dollars to adhere to a regulatory 
issue, rather than spending those dollars to enhance our local programming. 
 
For 90 years local radio broadcasters have prospered by meeting the local 
programming needs of their communities.  Why punish the majority of radio 
broadcasters who everyday are serving their communities with local 
programming that makes a difference in their listener’s lives?  Identify the 
companies that are not meeting the needs of the local community and take 
action against them.  The current rules are not broken.  Companies that fail 
to serve their local communities are broken.  Deal with them on an individual 
basis and you will fix any problems.   
 
A rash of new rules that attempt to force localism through regulatory items is 
not the answer.   
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